














intercultural technical communication

By placing general content furot,
we creale a Jite thal promiued to be
useful to many, not just the targeted

audience.

ter to let our users’ confirmation bias—
the tendency to seek information that
confirms beliefs—work in our favor.
We can put confirmation bias to work
by presenting general information first,
specific information or examples sec-
ond. By placing general content first, we
create a site that promises to be useful
to many, not just the targeted audience,
and in the process we avoid perceptions
of stereotyping. Using confirmation bias
to our advantage, we can get away from
presenting very specific content first,
which can come across as too stereo-
typical and pandering to our audience.
Instead, we can keep the content more
general where each person may find
something applicable based on what he
or she is looking to find. As an added
benefit, we hook a larger audience. By
placing specifics after, we indicate our
consideration of targeted users. Thus,
we might follow up general information
about travel to Africa with specific infor-
mation about travel to Africa for tourists
from Argentina.

Usability Testing

Anthony Faiola’s research focuses on
the relationship between cross-cultural
cognition and Web design and usability.
Together with Sorin A. Matei, a profes-
sor of communication at Purdue Uni-
versity, he conducted a study to indicate
that Web designers are cognitively in-
fluenced by their culture and that they
design Web sites accordingly. Designers’
cultural influences may seep into page
layout, imagery, color, and informa-
tion architecture. More important are
implications for usability testing: Web
users who share designers’ cultural
backgrounds may perceive and use such
Web-mediated communications faster
and more effectively than users from
the target culture.
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Because it is not always possible to
contract a local Web designer, it is criti-
callyimportant that we conduct usability
tests with local users. It would be helpful
to contract professional usability testers
from the local culture as well. Common
usability techniques, such as the think-
aloud protocol and critical-path task
completion, may vary across cultures.
Some cultures, for instance, might per-
form tasks in a different order than we
might expect. Web developers need to
pay close attention to the findings of lo-
cal testing.

Remain Sensitive Yet Judicious

Avoiding stereotypes is not always a
straightforward task. As technical com-
municators, we must be sensitive yet
judicious regarding the information
about a target culture we have at our
disposal, and use it accordingly. Table
2 summarizes the steps we can take to
avoid stereotyping.

With further research, we may de-
velop more ways to rid ourselves of the
pesky penchant to oversimplify and
generalize—particularly in such an im-
portant task as localization. @
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